Description of the Procedures for the
Selection of the International Events

Annex 2

(Application Form for the Selection of the International Events)

APPLICATION FOR INTERNATIONAL EVENTS SELECTION

Application received
(m)___ (d),20__(y).

1. APPLICANT INFORMATION

Application No.

1.1. Name of business (legal) entity:

1.2. Legal form of business (legal) entity:

1.3. Business (legal) entity code:

1.4. Address of business (legal) entity
headquarters:

1.5. Correspondence address of business
(legal) entity:

1.6. Phone number of business (legal) entity: |

1.7. E-mail of business (legal) entity: |

1.8.Website of the business (legal) entity: |

1.9. Head of business
(legal) entity:

(name, surname, phone number, e-mail address)

1.10. Project manager

(contact person): (name, surname, phone number, e-mail address)

1.11. Title of the Event:

1.12. Field (s) of activity of the Event:

O architecture 0 ethnic culture
L circus L] photography

[ visual art O] cultural heritage
L] design L literature

O

] music

L] dance

[ interdisciplinary art
L] theatre




2. INFORMATION ON THE EVENT COMPLETED DURING 2016-2018!:
2.1. Periods of implementation of the Event (start and end dates of the Event):
2.1.1. Year 2016:

2.1.2. Year 2017:

2.1.3. Year 2018:

2.2. Presentation of the Event programs as of the last three years (implemented activities, their
cultural and artistic value, relevance to the society, their importance in the context of the
Lithuanian cultural and artistic activities, the target audience):

! For information about the year 2018, please indicate the information that you already have for the date of the application
submission and the goals that you plan to implement by the end of the year 2018.



2.3. The presentation of the objectives and results achieved during the last three years of the
Event? (their sustainability, impact on society and the development of culture or art):

2.4. Performers, curators, lecturers and other staff that have participated in the Event during the last
three years:

2 Separate the data for the years 2016, 2017 and 2018.



2.5. Indicators of the Event audience tracking during the last three years (information summary on
the report, number of shares, number of comments in the cyberspace, detailed results of conducted
surveys, quantitative / qualitative surveys):

2.6. The availability of the Event implemented over the last three years (regional distribution,
methods of involvement, developing and integrating the audience, etc):




2.7. The Event's promotion strategy over the last three years (presentation of the Event and results
achieved to the public, selection of promotion channels, forms, etc):

2.8. Cooperation with the Lithuanian authorities and (or) communities, overseas organizations, new
and (or) continuing contacts taken place during the last three years:




2.9. The added value (social and economic) of the Event has been created over the last three years:

3. INFORMATION ON THE EVENT PLANNED FOR IMPLEMENTATION DURING THE
YEARS 2019-20213:
3.1. Expected periods of implementation of the Event (start and end dates of the Event):
3.1.1. Year 2019:

3.1.2. Year 2020:

3.1.3. Year 2021:

3 Provide information about the Event planned for the 2019-2021 year.



3.2. Presentation of the planned program of the Event for three years (cultural and artistic
value, relevance, originality, artistic and (or) creative challenges, expected impact on society and
development of culture or art, target audience):

3.3. Estimated goals of the Event for three years (results to be achieved):




3.4. Estimated tasks of the Event for three years (means and methods for achieving the goals):

3.5. Estimated increase in the availability of the Event for three years (projected regional distribution,
methods for involvement, developing and integrating the audience, etc.):




3.6. The estimated educational activities of the Event is foreseen for three years:

3.7. The strategy for the Event's publicity planned for three years (presentation of the Event
and achieved results to the public, selection of promotion channels, forms, etc.):




3.8. Expected cooperation with the Lithuanian institutions and (or) communities and overseas
organizations, inclusion of volunteers for three years:

3.9. Estimated social and economic value of the Event for three years:
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